DIRECTORS’ MEETING
MONDAY, FEBRUARY 13, 2006 - 11:00 A.M.
CONFERENCE ROOM 113
I.

II.

MAYOR
1.

NEWS RELEASE - RE: Mayor Seng Announces Presidential Earmark For
Antelope Valley Project - (See Release)

2.

Washington Report - February 3, 2006.

DIRECTORS
AGING SERVICES
1.

Material from June Pederson - RE: Item #8, 06R-21 - Feb. 13th-Harvest
Contract between LAAA and Community Mental Health-Summary
prepared by DeLayne Peck, Division Administrator -(See Material)

HEALTH
1.

NEWS RELEASE - RE: Love Your Heart - February Is Heart Month (See Release)

PLANNING
1.

Letter from Tom Cajka to Terry Rothanzl, Engineering Design Consultants
- RE: Vintage Heights 25th Addition Final Plat #05123-Generally located at
S. 98th St. and Pine Lake Road -(See Letter)

PUBLIC WORKS & UTILITIES
1.

Public Works & Utilities ADVISORY - RE: Public Meeting-East “O”
Street Improvements-Project #701780 -(See Advisory)

2.

Memo & Map - RE: Replacement material - Bill No. 06-12, Sanitary Sewer
District at Northeast Corner of South 84th and Old Cheney Road -(Council
copies of this Material placed in their file folders on 02/07/06) (See
Material)

WEED CONTROL AUTHORITY
1.

Combined Weed Program - City of Lincoln - January 26 Monthly Report.

III.

CITY CLERK

IV.

COUNCIL
A.

COUNCIL REQUESTS/CORRESPONDENCE

JON CAMP 1.

E-Mail from A very concerned individual sent to Jon Camp - RE: Flyer
Ordinance -(See E-Mail)

2.

Response E-Mail from Jon Camp - RE: Flyer Ordinance - (See E-Mail)

3.

Response E-Mail from Jon Camp - RE: Flyer Ordinance -(See E-Mail)

4.

E-Mail from Ben Swift sent to Jon Camp - RE: Flyer Ordinance Concerns (See E-Mail)

5.

Response E-Mail from Jon Camp to Ben Swift - RE: Flyer Ordinance
Concerns -(See E-Mail)

6.

Response E-Mail from Jon Camp to Tery Daly - RE: Flyer Ordinance
Comments -(See E-Mail)

7.

Response E-Mail from Jon Camp to Malcom Miles - RE: The Creative
Class and litter -(See E-Mail)

8.

Response E-Mail from Jon Camp to Ben Francis - RE: Flyer Ordinance
Concerns -(See E-Mail)
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V.

MISCELLANEOUS 1.

E-Mail from Steve Ashby - RE: Gambling expansion -(See E-Mail)

2.

E-Mail from Jeremy Lackey - RE: Thinks it is very unethical for the poor
and middle class to forgo the brunt of the increase -(See E-Mail)

3.

E-Mail from Jodi Loos, Community Health Endowment of Lincoln - RE:
Community Health Endowment Announces the 5th Annual Health
Challenge -(See E-Mail)

4.

E-Mail from Bob Jergensen, Owner, P.O. Pears - RE: Flyer Ordinance? (E-Mail forwarded to Dana Roper on 02/06/06) (See E-Mail)

5.

E-Mail from Travis McClintick - RE: The Coventry Healthcare medical
plan implemented by the City of Lincoln for its employees effective
Nov. 1, 2005 - (See E-Mail)

6.

E-Mail from Tery Daly - RE: Flyer Ordinance Comments -(See E-Mail)

7.

E-Mail from Stephanie Darnall - RE: Flyer Ordinance -(See E-Mail)

8.

E-Mail from Larry Jablonski - RE: Time Warner -( See E-Mail)

9.

E-Mail from Tom Lorenz, Pershing Center to Tery Daly - RE: Response to
Star City Scene -(See E-Mail)

10.

E-Mail from Knickerbockers - RE: New Ordinance for fliers being
proposed -(See E-Mail)

11.

E-Mail from Jeff Rothgeb - RE: Response to Star City Scene -(See E-Mail)

12.

E-Mail from Tom Lorenz, Pershing Center to Jeff Rothgeb - RE: Response
to Star City Scene -(See E-Mail)

13.

E-Mail from Mike Fitzgerald - RE: Litter Ordinance -(See E-Mail)

-3-

VI.

14.

E-Mail from J.R. Brown - RE: Editorial - Time to move on city plan for
wireless Web -(See E-Mail)

15.

Letter from Claude L. Reyman - RE: LES Rates - (See E-Mail)

16.

Material - RE: Electronic voting machines -(See Material)

ADJOURNMENT

da021306/tjg
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CONGRESS
Agenda delayed by unfinished business,
leadership election, and debate over lobbyists
and earmarks. For the first time since the
New Year, both the House and Senate were in
session this week. Congress faces a busy
year with in which they will struggle to
finalize legislation while accommodating a
truncated election year schedule.
However, both chambers spent the week
focused on old business, wrapping up work
on the FY 2006 budget reconciliation bills
before President Bush releases his budget
next Monday and kicks off work on the FY
2007 budget (see related article). In the
House, members were forced to once again
vote on the FY 2006 Budget Reconciliation
bill (S 1932) while the Senate spent most of
the week focused on the tax portion (HR
4297) of budget reconciliation (see related
article).
After the budget vote, House Republicans
spent much of the rest of the week focused on
the election to replace outgoing House
Majority Leader Tom DeLay (R-TX), which
was won by Rep. John Boehner (R-OH).
Prior to the GOP conference vote, Boehner
endorsed a proposal by Rep. Jeff Flake (RAZ) that would require earmarks to be
included I the legislative language of a bill
rather than included as language in the
committee report accompanying the
legislation. Such a practice would make it
easier for questionable earmarks to be
removed from bills on the House floor.
The Senate will also turn its immediate
attention to lobby reform. Senate Majority
Leader Bill Frist (R-TN) has set February 24
as the date by which the Senate will complete
work on lobbying reform. However, his
proposal is being challenged by a group of

Senators led by John McCain (R-AZ) who
want to focus on earmark reform, including a
proposal that would potentially require
separate authorizing legislation for
congressional earmarks.

TAX AND ENTITLEMENTS
FY 2006 budget reconciliation process
remains incomplete.
Although President
Bush releases his FY 2007 Budget next
Monday, the House and the Senate both spent
the better part of this week working on FY
2006 Budget Reconciliation bills. Budget
reconciliation is a process designed to
implement the broad spending and tax goals
outlined in the yearly Budget Resolution.
Under Senate rules, budget reconciliation
bills that meet the criteria outlined in the
Budget Resolution cannot be filibustered.
In the House, Members were forced to vote
yet again on legislation (S 1932) that calls for
slowing the growth of major entitlement
programs such as Medicare, Medicaid, Food
Stamps, higher education loans and
agricultural subsidies by $39 billion over five
years. Facing potentially tough reelection
fights, many moderate Republicans have
struggled with the bill.
In the end, the bill passed by a vote of 216214. The need for yet another House vote
arose when the Senate made changes to the
Conference Report for the bill just before
adjourning for the holiday recess.
In the meantime, the Senate spent much of
the week debating the second part of the FY
2006 budget reconciliation package:
legislation (HR 4297) that would cut taxes by
$60 billion over five years. The Senate vote
sends the measure to a House-Senate
conference committee. The cost of the bill
will likely increase to $70 billion in
conference committee as House members are
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expected to insist that the final bill include
an extension of the 15 percent top tax rate
on capital gains and dividends through
2010.
Final action on HR 4297 should come in
the next few weeks. However, passage of
the conference report is not assured.
Moderate Republicans in the Senate will
likely balk at a more expensive bill.
Pressure to vote against the conference
report will also likely increase in the light
of the most recent budget deficit estimate
released by the Congressional Budget
Office, which forecast an FY 2006 deficit
of $337 billion, which is $23 billion higher
than the August estimate and does not
include war and hurricane relief spending.

BUDGET
President Bush set to release FY 2007
Budget. President Bush will release his
FY 2007 Budget on Monday, formally
starting the FY 2007 budget process. The
White House has kept its proposal close to
the vest, so we will not know until Monday
what the proposal includes, though the
White House has let some clues slip out.
The White House announced yesterday
that as part of its FY 2007 proposal, the
President will request $90 billion in
supplemental FY 2006 spending to cover
the cost of military operations in
Afghanistan and Iraq, help with hurricane
recovery and address avian flu.
This largesse is not likely to carry over to
domestic discretionary spending. In his
State of the Union Address, President Bush
told Congress that his FY 2007 Budget will
call for the elimination of more than 140
programs. The White House has not
outlined specifically which programs will
be targeted for elimination. However,
rumors indicate that Community
Development Block Grants (CDBG) will
not be on the list, as it was last year.

Washington

TELECOMMUNICATIONS

TRANSPORTATION

Key Senators reaffirm the role of local
government in the video franchise
process. Two senior members of the
Senate Commerce Committee, which has
primary jurisdiction over the rewrite of
the 1996 Telecommunications Act,
released a set of principles this week that
they believe are essential for the panel to
consider.

House committee guts high speed rail
bonding measure. For the second time
in just under three years, the House
Ways and Means Committee stripped
most of the funding mechanisms from
legislation (HR 1631) that would assist
with high-speed rail development.

The first principle, according to Senators
Conrad Burns (R-MT) and Daniel
Inouye (D-HI) is to “establish beyond
doubt the prominent role of states and
localities in the video franchising
process.” Each are expected to have
significant roles in the process -- Burns
is the former Chair of the Commerce
Subcommittee on Communications and
Inouye is the panel’s ranking Democrat - so this announcement is not
insignificant.
Thus far, the
telecommunications legislation that has
been introduced in both the House and
Senate has been designed to eliminate
local franchises so as to ease the entry of
telephone companies into the video
services market.
Burns and Inouye made their
announcement in anticipation of a
Commerce Committee hearing on the
issue of video franchising that is
scheduled for February 15. The hearing
was originally scheduled for this week
but was postponed. The other two
principles mentioned by the Senators this
week were: facilitate competition by
promoting speedy entry on mutually
favorable terms, and promote fairness
for both consumers and localities on a
level playing field for providers.
Yet to be heard from on the subject is
Senate Commerce Committee Chairman
Ted Stevens (R-AK). Stevens has not
discouraged Senators from coming
forward with their legislation, nor has he
endorsed any concepts to date. His
office has indicated that the Chairman
will consider the proposals he hears in
the series of hearings that are scheduled
over the next several weeks, and then
begin drafting a bill.

In its original form, the “Rail
Infrastructure Development and
Expansion Act for the 21st Century,” or
RIDE-21, would have authorized states
to issue up to $12 billion in tax-exempt
private activity bonds and $12 billion in
tax credit bonds for high speed rail
through FY 2015. The measure was
approved last year by the House
Transportation and Infrastructure
Committee, but Ways and Means has
jurisdiction over bonding provisions and
asserted its right to consider the bill as
well.
Ways and Means committee
Chairman Bill Thomas (R-CA) believes
that the $24 billion authorization is too
expensive and also that there should be a
comprehensive review of all tax credit
and private activity bonds.
The bill still includes an authorization of
$100 million annually through FY 2013
for high-speed rail planning and
technology development, but without the
bonding provisions, the future for the
bill is unclear.

HOMELAND SECURITY
Local governments must comply with
the National Incident Management
System (NIMS) by September 30, 2006
or forfeit their Federal preparedness
funds in FY 2007. The NIMS, published
in March 2004 by the Department of
Homeland Security (DHS), is a
framework within which government
and private entities at all levels work
together to manage domestic incidents,
whether for prevention, preparedness,
response, recovery or mitigation. The
NIMS establishes an organizational
structure as well as requirements for
processes and procedures to improve
interoperability among jurisdictions.
In implementing the NIMS at the local
government level, public health, public
works, emergency management, fire,
emergency medical services, law
enforcement, hazardous materials,
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private sector entities, non-governmental
organizations, medical organizations,
utilities, and others must work together.
DHS has released a schedule of
implementation and certification for states
and local governments to keep each entity
on track towards compliance.
In FY 2005, local governments were
encouraged to institutionalize the use of
the Incident Command System, complete
the NIMS awareness course, formally
recognize NIMS and adopt NIMS
principles and policies, establish a NIMS
compliance baseline by determining the
NIMS requirements that have already been
met, and develop a strategy and timeline
for full NIMS implementation.
DHS has once again published extensive
information about local government action
required for FY 2006 compliance, and this
matrix is available at:
http://www.fema.gov/pdf/nims/nims_tribal
_local_compliance_activities.pdf.
Local governments that do not comply
with the above requirements for FY 2006
will forfeit their homeland security
preparedness funds from DHS programs
including: State Homeland Security
Grants, Assistance to Firefighters Grants,
Urban Search and Rescue funds,
Community Emergency Response Teams,
Emergency Management Performance
Grants, State and Local Emergency
Operations Planning Grants, Citizen Corps,
and First Responder Grants among others.
Moreover, local governments will also
forfeit their funds for preparedness from
other departmental programs, such as
COPS Interoperable Communications
Technology Program (Justice),
bioterrorism preparedness programs
(HHS), public Health and Social Services
Emergency Fund (HHS), and Airport
Improvement program (DOT) Port
Security Grant program (DOT)
The complete list of affected grant
programs can be found at:
http://www.fema.gov/pdf/nims/federal_pre
p_grant_prog.pdf.
See http://www.fema.gov/nims/ for general
information on NIMS.

Washington

FLOOD INSURANCE

GRANT OPPORTUNITIES

Shelby calls for reform.
Senate
Banking, Housing and Urban Affairs
Committee Chairman Richard Shelby
(R-AL) called for major reforms to the
National Flood Insurance Program.
Shelby cited serious deficiencies with
the current program because of the
Federal Emergency Management
Agency’s (FEMA) inability repay debt
from the current program in the wake of
Hurricanes Katrina and Rita. FEMA
faces claims of up to $23 billion in the
wake of those storms, more than the total
claims in the entire history of the
program.

National Archives and Records
Administration: The National Historic
Publications and Records Commission is
accepting applications for the National
Archives Electronic Records Projects to
assist state and local governments among
others in ensuring that their records are
technologically up-to-date.
The
Archives plans to award six grants of
between $50,000 and $300,000
depending on the type of project, and
there is a 50 percent required match.
Applications are due by June 1, 2006,
although the Archives will comment on
draft applications submitted before April
1, 2006. For more information, see:
http://www.archives.gov/nhprc/announc
ement/electronic.html.

Shelby’s call for reform came after the
Government Accountability Office
(GAO) testified before the Banking
Committee that the current program
suffers from poor flood mapping and the
large number of property owners not
required to have flood insurance.
GAO testified that the program needs
improved mapping, expanded mandatory
flood insurance to all potential flood
hazard areas, and encouragement of
increased voluntary purchase of flood
insurance by property owners in lowhazard areas to increase. However,
GAO cautioned, and Shelby concurred,
that reform will require difficult policy
choices and increased costs for property
owners.
Shelby did not outline a specific
timetable for reforming the program but
promised that his Committee will fully
review the issues and make necessary
changes.

Department of Justice: The Office of
Violence Against Women is accepting
applications for the Domestic Violence
Transitional Housing Assistance
Program. The program targets victims
of domestic violence who would choose
to live with their abusers rather than
become homeless. The program seeks to
assist these victims and their children in
finding alternative housing. The Office
intends to award approximately 50
grants between $175,000 and $350,000,
totaling $15 million.
There is no
required match, and the project period is
three years. Letters of intent are due by
January 26, 2006, and applications are
due by February 16, 2006. The guidance
is found at:
http://www.usdoj.gov/ovw/transitionalho
usingfy2006.pdf.
Department of Health and Human
Services: The Substance Abuse and
Mental Health Services Administration
is accepting applications for the Family
Centered Substance Abuse Treatment
Grants for Adolescents and their
Families (Assertive Adolescents and
Family Treatment). These grants are
designed to help awardees address gaps
in their substance abuse services. There
is $5.2 million available for up to 17
awards. There is no required cost share.
Applications are due March 29, 2006.
For more information, see:
http://www.samhsa.gov/Grants06/RFA/
TI_06_007_adolescent.aspx.

FOR IMMEDIATE RELEASE:
FOR MORE INFORMATION:

February 2, 2006
Lynn Jones, Every Woman Matters, 441-6283
Mike Heyl, Lincoln in Motion, 441-3889

LOVE YOUR HEART - FEBRUARY IS HEART MONTH
February is the month that is associated with valentines, hearts and love. February is also
designated as “American Heart Month” by the American Heart Association. Cardiovascular
disease, including heart disease and stroke, are the number one and number three causes of death
in America. While many people believe that heart disease primarily affects men and older
people, it accounts for one in five deaths in women.
The Lincoln in Motion coalition and the Every Woman Matters Program at the Lincoln-Lancaster
County Health Department encourage everyone to take steps this February to be “heart healthy.”
The Every Woman Matters program at the Lincoln-Lancaster County Health Department now
includes cardiovascular and diabetes screening for income eligible women, 40-64 years of age,
along with the breast and cervical cancer screening. This service is provided at participating
physician offices and at the Health Department.
The Lincoln in Motion coalition was created to encourage individuals and organizations in our
community to adopt healthy behaviors regarding physical activity, to support public policy
change to encourage increased physical activity, to promote and to develop community
partnerships to increase physical activity, and to encourage social and environmental change to
increase opportunities for physical activity.
High blood pressure and high blood cholesterol are two major risk factors affecting
cardiovascular disease. A healthy blood pressure is less than 120/80. A desirable total
cholesterol is less than 200. Other significant risk factors include diabetes, obesity and being
overweight, smoking, and physical inactivity. Additional risk factors over which we have no
control include gender, heredity, and age.
- more -

Love Your Heart - February is Heart Month
February 3, 2006
Page 2

February is a great time of the year to remind everyone to take steps to be heart healthy. Some
guidelines to help maintain a healthy heart and prevent heart disease:
•

If you smoke, stop. According to the American Heart Association, a smokers
risk for heart attack is more than twice the risk for nonsmokers.

•

Follow a heart-healthy diet. Emphasize fruits, vegetables, whole grains, and
limit foods with saturated and/or trans fats.

•

Practice good oral hygiene and visit your Dentist at least once a year. People
with poor oral health are at greater risk for heart disease.

•

Exercise regularly. Daily physical activity reduces risk for heart problems and
helps control risk factors like obesity and high cholesterol.

•

Have your physician check your cholesterol levels. Risk for heart disease
increases as certain cholesterol levels increase.

•

Keep your blood pressure under control. High blood pressure can cause the
heart and cardiovascular system to weaken over time.

•

Achieve and maintain a healthy weight. Ask your physician or dietitian what a
proper weight is for you.

The Every Woman Matters Program and the Lincoln in Motion coalition are encouraging women
to “take a healthy step” by starting a walking program this month. There is a 16-week program
that can help people get started on a walking program that will gradually increase the number of
steps they take each day to a goal of walking 10,000 steps a day. If you are interested in the
program, you will need to have a pedometer to count the number of steps taken each day.
Pedometers are available at sporting goods stores across Lincoln or one can be purchased from
the Lincoln-Lancaster County Health Department for $20. The walking program is available
through the Lincoln-Lancaster County Health Department.
Knowing the risk factors for heart disease and adopting life-long heart-healthy practices can
improve heart health and possibly extend your life. This Valentine’s Day, make time for your
own heart and one that belongs to someone you love.

February 7, 2006

PUBLIC MEETING
EAST “O” STREET IMPROVEMENTS
PROJECT #701780
Construction of this project began in February. The project includes the widening of “O” Street
from 46th to 52nd Streets to six lanes; dual left-turn lanes at the intersection of 48th and “O”
Street; and safety and capacity improvements to 48th Street from “M” to “R” Streets. It also
includes water main improvements along “O” Street from 33rd to 48th Streets and along 48th
Street from “O” to “M” Streets.
The public meeting will be held on Tuesday, February 21, 2006 from 5:00 to 7:00 p.m. at the
Villager, 5200 “O” Street (Lincoln Ballroom). The meeting will be held in open house format
and construction phasing plans will be available to view. Representatives from the City of
Lincoln, Olsson Associates (the design firm), and Hawkins Construction (the contractor) will
be present to discuss the project.
For more information on the water main and street project, see the City’s website at
www.lincoln.ne.gov (keyword: ostreet) or contact Larry Duensing, construction project
manager, at 441-8401 or Holly Lionberger, design project manager, at 441-8400.

701780 Adv HL 3 tdq.wpd

M e m o r a n d u m
To:
From:
Subject:
Date:

City Council Members
Public Works & Utilities
Bill No. 06-12, Sanitary Sewer District at
Northeast Corner of South 84th and Old Cheney Road
February 7, 2006

Attached is an aerial photo for Bill No. 06-12, to create and construct a Sanitary Sewer District at
the northeast corner of South 84th Street and Old Cheney Road.
Please replace the storm sewer profiles from Schemmer Associates (for another project) that were
mistakenly attached to the packet with this aerial photo.
Attachment

Combined Weed Program
City of Lincoln
January 2006 Monthly Report
•

2006 Combined Weed
Control Plan
The mission of the Lancaster County Noxious Weed
Control Authority is: The education of the public
concerning noxious weeds and to exercise the
necessary authority to obtain effective control of
noxious weeds county-wide and the education of the
public concerning weed abatement and to exercise
the necessary authority to cut and clear overgrown
weeds and worthless vegetation in the city of Lincoln.

Management
Plans are to encourage voluntary compliance of
required noxious weed control weed and abatement
in the City of Lincoln by making inspections of 2,198
sites. 173 musk thistle sites will be inspected during
the spring-summer season. This will include
inspections of private lands, Union Pacific and BNSF
th
railroads, of the Bluff Road and 48 Street landfills, of
all complaints, all observed infestations.

2006 Inspections
5,160 Inspections of 2,398 Sites
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31
31

25
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Spurge
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400

Musk thistle
0
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Director evaluation 2:30
Lower Platte Weed Management Area
Mtng
Commissioners approval of annual
reports & plan
NEBline insert deadline
Submit required state reports
Monthly activity report

February Planned Activities
2000

Inspections

·
·

Several education efforts will be made to make the
public aware of noxious weeds and City Weed
Abatement.
•
Publish this Weed Awareness Special insert to in
the Lancaster County Cooperative Extension
Service Nebline with a circulation of about
10,000.
•
Maintaining and updating Internet Homepage at
www.ci.lincoln.ne.us/cnty/weeds with over 40,000
hits in 2005.
•
Special mailings to multiple violators, leafy
spurge owners, owners of problem infestations,
homeowner associations, public land managers,
and Adopt-a-Clean Road volunteers.
•
Prepare and display exhibit in lobby of County
Cooperative Extension Service Conference
Center and Nebraska State Fair.

13
20

4500

Purple
loosestrife

Awareness

January Activities

2000

Weed
Abatement

100 purple loosestrife sites will be inspected.
Streams in the City of Lincoln will be inspected
for wild purple loosestrife plants.
• Inspections will be made on 2,000 sites for
violations of City Weed Abatement Program.
Notifications and needed follow-up will be made on all
inspections.

3000

4000

5000

Sites

25 Leafy spurge sites will be inspected
Landfill sites will be inspected in the spring and
fall.
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County staff meeting 11:00
Commons Mtg Annual Report & Plan
Legislative Hearing
Mgt Team Mtg
NWCA Conference Grand Island
LPWMA meeting

campjon@aol.com

To tgrammer@lincoln.ne.gov

02/08/2006 03:12 PM

cc
bcc
Subject Fwd: I bet you could guess.

Tammy--for the Council
Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: buffmynun@aim.com
To: CAMP JON
Sent: Wed, 08 Feb 2006 14:57:21 -0500
Subject: I bet you could guess.
Well Sir Jon Camp:
First of all you seem like quite the pompous gentleman.
Your proposed amendment is simply unreasonable. Think of all the promoters who hand out
stickers. Are they going to end up in trouble if the stickers appear on public property? It's
not like they are throwing the posters on the ground on purpose. Is this law even going to be
enforced? Seriously do you think it?s truly going to work? No, probably not. Why not? It's
absurd. I think your mind is in the right place about reducing the litter situation. This is just an
incongruous way about solving it. Making business owners and people wh! o dispense the signs
equally accountable isn?t going to have an affect on the garbage problem. People will still
continue to distribute the posters. Even if the papers aren?t on poles they will still reach the
ground. Not all of the garbage could be fliers. What about careless people who toss food
wrappers onto the ground? How about the people who heave waste out of their automobile?
All I?m saying is there has got to be a better more reasonable way to resolve said litter issue.
Sincerely,
A very concerned individual
Check Out the new free AIM(R) Mail -- 2 GB of storage and industry-leading spam and email
virus protection.

campjon@aol.com

To tgrammer@lincoln.ne.gov

02/08/2006 03:17 PM

cc
bcc
Subject Fwd: I bet you could guess.

For Coucnil
Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: CAMP JON
To: buffmynun@aim.com
Sent: Wed, 08 Feb 2006 16:11:41 -0500
Subject: Re: I bet you could guess.
Greetings:
First of all, I am anything but "pompous".
Regardless, thanks for your email.
I agree with you, so am open to ideas. The primary problem is posting flyers on public right of
way power poles.
Above all, do not forget that City ordinances already prohibit this type of littering. All my
amendment does is increase the fine from $100 to $500 and make sponsors listed on the flyers as
co-liable.
Again, I hope you can provide some substantive solutions to the problem
So, who is my "fair maiden"?
Best regards,
Jon, your loyal servant
Jon Camp
Lincoln City Council
City Council Office: 441-8793

Constituent representative: Darrell Podany

-----Original Message----From: buffmynun@aim.com
To: CAMP JON
Sent: Wed, 08 Feb 2006 14:57:21 -0500
Subject: I bet you could guess.
Well Sir Jon Camp:
First of all you seem like quite the pompous gentleman.
Your proposed amendment is simply unreasonable. Think of all the promoters who hand out
stickers. Are they going to end up in trouble if the stickers appear on public property? It's
not like they are throwing the posters on the ground on purpose. Is this law even going to be
enforced? Seriously do you think it?s truly going to work? No, probably not. Why not? It's
absurd. I think your mind is in the right place about reducing the litter situation. This is just an
incongruous way about solving it. Making business owners and people wh! o dispense the signs
equally accountable isn?t going to have an affect on the garbage problem. People will still
continue to distribute the posters. Even if the papers aren?t on poles they will still reach the
ground. Not all of the garbage could be fliers. What about careless people who toss food
wrappers onto the ground? How about the people who heave waste out of their automobile?
All I?m saying is there has got to be a better more reasonable way to resolve said litter issue.
Sincerely,
A very concerned individual
Check Out the new free AIM(R) Mail -- 2 GB of storage and industry-leading spam and email
virus protection.

campjon@aol.com

To tgrammer@lincoln.ne.gov

02/08/2006 03:17 PM

cc
bcc
Subject Fwd: Flyer Ordinance

Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: CAMP JON
To: queenothetwist@hotmail.com
Sent: Wed, 08 Feb 2006 16:15:36 -0500
Subject: Re: Flyer Ordinance
Dear Queen of the Twist:
Thanks for your thoughts. Would you be willing to contribute to a fund to erect special kiosks or
boards on which people could post flyers?
Currently the City ordinances already prohibit this activity. . .my proposed amendment just
makes it more expensive if one is caught.
I am glad you are concerned and took the time to email. I look forward to your suggestions.
Best regards,
Jon
Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: Elizabeth Hitt <queenothetwist@hotmail.com>
To: campjon@aol.com
Sent: Wed, 08 Feb 2006 07:28:50 -0600

Subject: Flyer Ordinance
This flyer proposal is not a popular one. I feel that if the city wants to do something about litter,
hire more guys with pointed sticks. Or have volunteer options for community service deal more
with litter. Hire students for the jobs. Posters are inexpensive and popular for getting the word
out for local events, political ideology, commercial ventures, etc. Poles covered with flyers has
never been something I've looked at as "litter" but signs that a city has a heartbeat and blood in
its veins. When I moved to Lincoln it was the first means of finding out what was "going on" in
town. Don't alienate young people with crabby laws. There are already enough of those.
Don't make flyers go away. We like them.
Liz Hitt, voter with an opinionated husband and friends who also vote.
_________________________________________________________________!
Express yourself instantly with MSN Messenger! Download today - it's FREE!
http://messenger.msn.click-url.com/go/onm00200471ave/direct/01/

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/09/2006 11:21 AM

cc
bcc
Subject Fw: Flyer Ordinance Concerns

----- Forwarded by Tammy J Grammer/Notes on 02/09/2006 11:24 AM ----"Ben Swift"
<bswift@aijalon.net>
02/09/2006 10:15 AM

To <campjon@aol.com>
cc <tgrammer@lincoln.ne.gov>,
<pmcmullen@downtownlincoln.org>
Subject RE: Flyer Ordinance Concerns

Hi JonThanks for the quick reply! I'm not sure if I understand why raising the fine would make a difference. It sounds like
the current fine would be enough to deter people- is the real issue here a problem of enforcement?
Penalizing the venue for something out of their control will only hinder Lincoln's music and art scenes.
I first saw information and a link to the LJS article on Tery Daly's StarCityScene.com message board. We have a
fairly active and responsible music scene in Lincoln. There are definitely ignorant people in the community but for
the most part people are generally friendly and welcome the opportunity to discuss problems and solutions to help
the scene grow. I would love to be a part of the bigger conversation about this.
ThanksBen

-Ben Swift
Interactive Designer
aijalon
825 M Street, Suite 100
Lincoln, NE 68508
402.475.4343 - office
509.693.6030 - fax
bswift@aijalon.net
http://aijalon.net
<< creative design concepts - innovative technology solutions >>

From: campjon@aol.com [mailto:campjon@aol.com]
Sent: Thursday, February 09, 2006 10:05 AM
To: bswift@aijalon.net
Cc: tgrammer@lincoln.ne.gov; pmcmullen@downtownlincoln.org

Subject: Re: Flyer Ordinance Concerns

Ben:
Good comments in your email. FYI, current City Ordinances prohitibt about everything you
discussed in your email. My proposed amendment does two things: (1) increases the fine from
$100 to $500, and (2) makes any business/entity that is listed on the flyer/litter also liable for
the fine (rebuttable presumption).
Political campaigns are under the same rules.
Thanks. . .I am meeting with others and will take your suggestions into consideration. Perhaps
you will want to meet with our group.
Jon

Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: Ben Swift <bswift@aijalon.net>
To: campjon@aol.com; jcamp@lincoln.ne.gov; amcroy@lincoln.ne.gov; robine@neb.rr.com;
reschliman@lincoln.ne.gov; ksvoboda@lincoln.ne.gov
Sent: Thu, 9 Feb 2006 09:59:40 -0600
Subject: Flyer Ordinance Concerns
As a band member and graphic artist who creates promotional
materials
including, but not limited to flyers, posters, and stickers for
bands and
venues, I am asking you to withdraw your Flyer Ordinance until a
time when
it could be planned a bit better.
I appreciate the concern over litter
downtown.
I am sometimes surprised at the zeal
their
shows. It often seems that the shows
advertising are the
least likely to be well attended. Go
visual
clutter, these materials are secure,
eyesore to

in the downtown area. I work
in which some bands promote
that have the most
figure. While they do create
and while they may be an

some, they can be cleaned up easily, unlike the some other trash
that winds
up blowing and floating in the streets.
A venue has little or no control over who creates flyers
promoting shows, or
where those flyers end up. A venue can control the whereabouts of
its own
promotional materials, but not those of the bands who play at
said venue. I
believe the majority of venue controlled flyers are posted in
legal places record shop windows, coffee shops, the venue itself, and those
kiosks
downtown.
Concert flyers taped to light poles seems to be a problem
primarily in the
downtown/campus areas, but I have seen many more
yard/garage/Mary
Kay/Tupperware sale flyers in other parts of the city. Are you
going to
enforce this law on people who brazenly post their own addresses?
I have
also seen many political posters and stickers posted around town.
Will you
accept a $500 fine when your next "Vote For Me" sticker or poster
ends up on
a light pole?
Thank you for your time.
-Ben Swift
Interactive Designer
aijalon
825 M Street, Suite 100
Lincoln, NE 68508
402.475.4343 - office
509.693.6030 - faxbswift@aijalon.nethttp://aijalon.net <<
creative design concepts - innovative technology solutions >>

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/09/2006 11:21 AM

cc
bcc
Subject Fw: Flyer Ordinance Concerns

----- Forwarded by Tammy J Grammer/Notes on 02/09/2006 11:24 AM ----campjon@aol.com
To bswift@aijalon.net

02/09/2006 10:04 AM

cc tgrammer@lincoln.ne.gov, pmcmullen@downtownlincoln.org
Subject Re: Flyer Ordinance Concerns

Ben:
Good comments in your email. FYI, current City Ordinances prohitibt about everything you
discussed in your email. My proposed amendment does two things: (1) increases the fine from
$100 to $500, and (2) makes any business/entity that is listed on the flyer/litter also liable for the
fine (rebuttable presumption).
Political campaigns are under the same rules.
Thanks. . .I am meeting with others and will take your suggestions into consideration. Perhaps
you will want to meet with our group.
Jon

Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: Ben Swift <bswift@aijalon.net>
To: campjon@aol.com; jcamp@lincoln.ne.gov; amcroy@lincoln.ne.gov; robine@neb.rr.com;
reschliman@lincoln.ne.gov; ksvoboda@lincoln.ne.gov
Sent: Thu, 9 Feb 2006 09:59:40 -0600
Subject: Flyer Ordinance Concerns
As a band member and graphic artist who creates promotional
materials

including, but not limited to flyers, posters, and stickers for
bands and
venues, I am asking you to withdraw your Flyer Ordinance until a
time when
it could be planned a bit better.
I appreciate the concern over litter in the downtown area. I work
downtown.
I am sometimes surprised at the zeal in which some bands promote
their
shows. It often seems that the shows that have the most
advertising are the
least likely to be well attended. Go figure. While they do create
visual
clutter, these materials are secure, and while they may be an
eyesore to
some, they can be cleaned up easily, unlike the some other trash
that winds
up blowing and floating in the streets.
A venue has little or no control over who creates flyers
promoting shows, or
where those flyers end up. A venue can control the whereabouts of
its own
promotional materials, but not those of the bands who play at
said venue. I
believe the majority of venue controlled flyers are posted in
legal places record shop windows, coffee shops, the venue itself, and those
kiosks
downtown.
Concert flyers taped to light poles seems to be a problem
primarily in the
downtown/campus areas, but I have seen many more
yard/garage/Mary
Kay/Tupperware sale flyers in other parts of the city. Are you
going to
enforce this law on people who brazenly post their own addresses?
I have
also seen many political posters and stickers posted around town.
Will you
accept a $500 fine when your next "Vote For Me" sticker or poster
ends up on
a light pole?
Thank you for your time.
--

Ben Swift
Interactive Designer
aijalon
825 M Street, Suite 100
Lincoln, NE 68508
402.475.4343 - office
509.693.6030 - faxbswift@aijalon.nethttp://aijalon.net <<
creative design concepts - innovative technology solutions >>

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/09/2006 11:24 AM

cc
bcc
Subject Fw: Flyer Ordinance Comments

----- Forwarded by Tammy J Grammer/Notes on 02/09/2006 11:27 AM ----campjon@aol.com
02/09/2006 11:18 AM

To info@starcityscene.com
cc tgrammer@lincoln.ne.gov
Subject Re: Flyer Ordinance Comments

Tery:
Thank you for your additional email.
As we discussed by telephone, I will be pleased to meet with a group you and others can put
together that will be "constructive".
I take a certain amount of "offense" at your characterization of this as a "Jon Camp" issue. I
again remind you that CURRENT City ordinance prohibits these types of littering--my proposed
amendment only (1) increases the fine and (2) makes parties listed on the advertisements/litter
co-liable.
I encourage you, other band promoters and members, and the general public, to engage in lawful
conduct and offer constructive solutions. In the defense of law-abiding citizens, bands and
businesses, it is not equitable for them to have to follow the law while others are violating the
law.
I look forward to hearing from you and meeting with interested parties.
Jon
Jon Camp
Lincoln City Council
City Council Office: 441-8793

-----Original Message----From: Star City Scene <info@starcityscene.com>
To: council@lincoln.ne.gov; campjon@aol.com
Sent: Tue, 7 Feb 2006 12:32:49 -0600 (CST)

Subject: Flyer Ordinance Comments
TO: Jon Camp and The Lincoln City Council,
I saw an article in today's Lincoln Journal Star about the issue
of
Flyers/Handbills and
holding the venues liable with littering fines for any that are
found.
I understand from the article that there had already been a
meeting about this
issue.
Unfortunately, I hadn't heard anything about this issue until
now, but have some
VERY
strong feelings about it, and I think that there are several
issues that hadn't
been
taken into consideration regarding this issue and would like to
discuss it and
provide
some input.
First let me give you a little background. I run
Starcityscene.com, an online
community
that covers and promotes the Lincoln, NE original music scene. We
include
interviews
with local artists, reviews live shows, CD's, and have a
streaming radio station
of
Lincoln bands and provide forums for the bands and fans of
Lincoln music to
discuss
issues.
Obviously bands are one of the many people who go out and put up
flyers and
handbills
for their shows, so this is something that affects all of us in
the local music
scene.
There is a lot of opportunity for improvement and clarification
with this
ordinance.
- First off, how and why does a flyer that's put up on a

telephone poll or light
post or
whatever qualify as litter just because Jon Camp doesn't like it.
- does this include Garage/Yard sale flyers that hang on
telephone poles and
streetlights from one end of town to another and outnumber band
flyers by about
1000 to
1.
- What about when Wal-Mart, Target, any local restaurant, or any
other business
send out
their teams to put flyers under windshield wipers of thousands of
cars in their
parking
lots. Those are far more likely to end up flying around on the
ground then show
posters
that are stapled or tape up downtown.
- There are many places downtown, restaurant, record retailers,
coffee shops,
etc that
allow bands to put 4x5 handbills in their businesses. What
happens when a
customer in
one of those places picks one up for something they want a
reminder for, and
later
accidentally or intentionally drops it on the ground? How/why
should the venue
be held
liable?
- Publications from The Reader, The City Weekly, and many others
charge
businesses bands
to insert 8.5x11 inserts to advertise anything they want. Those
inserts are
notorious
for falling out of the papers.
On my drive home from work everyday I must see a dozen plastic
bags from Super
Saver,
Russ' IGA, and other supermarkets or stores caught in tree
branches flapping in
the

breeze. Are they liable for those?
If I were to thoughtlessly toss a Burger King cup out the window
of my car while
driving
along (I never would) is Burger King responsible?
The concept of holding a venue, or a band, or a business liable
for something
with their
name on it becoming litter, despite the fact that they had
nothing to do with it
seems
incredibly short-sighted, and very poorly thought out.
It would appear that Jon Camp is thinking of no one but himself
in the proposal
of this
ordinance, and is obviously looking to punish someone for
something that sticks
in his
craw. He's not on a "clean up litter" campaign, he just wants to
punish someone
for
something he doesn't like. The concept of punishing the venue, or
the band, the
person
having the garage sale or the business owner that generated a
flyer advertising
something, is beyond ludicrous.
I'm not sure that anyone other than Jon Camp considers this a
problem, but if it
is
considered to be a real issue, I personally would be very open
to and
interested in
particpating in coming up with a logical and realistic solution
to this problem.
Feel
free to contact me.
Tery Daly
6100 Vine St. Lincoln
402-466-7866 (after 5 pm)http://www.starcityscene.com

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/09/2006 11:24 AM

cc
bcc
Subject Fw: The Creative Class and litter

----- Forwarded by Tammy J Grammer/Notes on 02/09/2006 11:28 AM ----campjon@aol.com
To malcom50@hotmail.com

02/09/2006 11:28 AM

cc tgrammer@lincoln.ne.gov
Subject Re: The Creative Class and litter

Malcom:
Thanks for your email and article. I agree about the "many elements that make a city dynamic".
I anticipate future and immediate discussion to address these issues and look forward to positive
and constructive results that benefit all Lincolnites.
Jon
Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: malcom miles <malcom50@hotmail.com>
To: campjon@aol.com
Sent: Tue, 07 Feb 2006 19:42:49 +0000
Subject: The Creative Class and litter
I am writing to ask you to reconsider your ordinance regarding fines for "littering." There are many
elements that make a city dynamic. Traditional businesses are a vital interest but by no means the only one.

I urge you to look over the below article about Richard Florida, who recently spoke in Omaha at a Young
Professionals Summit. His work on the importance of talent, technology and tolerance for the health of a
community is a good framework for how the city of Lincoln should encourage vibrant local arts, music,
theatre, social action, literature, cultural happenings, etc.
All these activities are potentially threatened by your current ordinance, not to mention any businesses or
non-profits that may try to support them. Please find a way to promote these types of events and not hinder
their ability to promote themselves.

Thanks,
Malcom Miles 821 South 18th #3 Lincoln, NE 68508

Creatives must bring everyone along, says Florida
Posted by Renee Hopkins Callahan

I was wrong about Richard Florida's Rise of the Creative Class [IMAGE]....I, and apparently a lot of
people, thought that the book was elitist, that it was about the need for cities to bring in the
amenities that would appeal to the creative-class workers that Florida says are the backbone of
the new economy.
But that's not what he said yesterday when he gave the keynote "Engaging Creative
Communities: The New Global Competition for Talent" here at CPSI. His main point, made
yesterday in his speech and in his newest book Flight of the Creative Class [IMAGE], seems to be
that all people are creative and that the way a community can attract jobs and economic
prosperity is to engage the creativity of everyone in that community, not just the 30% of people
who are actually in creative-class jobs.
Here are some highlights of his talk. Some of them are linked to appropriate short video clips:
"What powers economic growth? It's not technology -- technology is a raw material. What
makes human being unique is one thing -- creativity. All else are subsets. Creativity powers
economic growth."
"Political polarization is the recoil from the rise of the creative economy. And the blame [for
stoking the fears] goes on both sides of the aisle." Paraphrase of what followed: Part of this
political polarization is because of the widening gap between the creative haves and the
have-nots, expressed in such statistics as the cost of housing, which is increasingly out of reach
for lower- and middle-income people in high-creative areas.
"It's *not* about the creative elite, but about the creativity of *everyone*. It's the collective
intelligence of [all the workers] that gives companies....For real economic impact, we must tap
into the creativity of the 70% of the people who are not in the creative class."
"In order to attract creative-class jobs, a community needs technology (high-tech businesses),
talent (the ability to educate the local talent as well as to keep talent and attract talent), and
tolerant (must be proactively inclusive of all kinds of people, not just grudgingly accepting)."
"The real competition is for global creative talent...If you ask people in their 20s where they
would like to move, the list [of places] is international. The world is an open system and
friendship networks are international among 20-somethings."
Reacting to Thomas Friedman's The World Is Flat , Florida said, "the world is not flat, but
simultaneously incredibly concentrated and spiky...there are two dozen spiky places in the world
that account for 98% of innovation.
Solutions: According to Florida, the political class at the national level is clueless, which he says
not a U.S.-specific problem but "the same all over the world." He urged everyone in the audience
that the work must be done at the local level, by councilpeople and mayors.
"The models that we have to build on are those that build a more inclusive, creative society, such
as Helsinki, Stockholm, Melbourne, Sydney....and Minneapolis-St. Paul is a good model."
Following Florida's talk, Minneapolis councilman Don Samuels spoke about the challenges of
building the creative talent in inner-city neighborhoods, where often "the brightest and most

creative often end up on the wrong side of the law -- the frustration of creativity attacks the
brightest first." There was a very interesting discussion that followed, about how the kids that
"get out" of challenging childhood circumstances are usually those who are smart, but not
"street-smart" and entrepreneurial..."the really bright, tough, smart kids are the ones who don't
get out" which Samuels attributed to the attitude that "there has always been a group of people in
this country that it's not OK to educate....[and] every day I have to re-educate myself as to the
value of the kids in my community." Florida's comment: "The society that solves its crime or
gang problem will be an economic engine."
The starting points for solutions: 1) See every individual as creative; 2) Be open; 3) Leave no
one behind.

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/09/2006 11:30 AM

cc
bcc
Subject Fw: Flyer Ordinance Concerns

----- Forwarded by Tammy J Grammer/Notes on 02/09/2006 11:34 AM ----campjon@aol.com
To bruno_jav@hotmail.com

02/09/2006 11:30 AM

cc tgrammer@lincoln.ne.gov
Subject Re: Flyer Ordinance Concerns

Ben:
You have addressed an important issue. Some how I hope interested parties can discuss
reasonable approaches to accommodate the music scene yet be respectful of anti-littering laws.
Please continue to offer your input.
Jon
Jon Camp
Lincoln City Council
City Council Office: 441-8793
Constituent representative: Darrell Podany

-----Original Message----From: Bruno <bruno_jav@hotmail.com>
To: campjon@aol.com
Sent: Thu, 9 Feb 2006 11:24:51 -0600
Subject: Flyer Ordinance Concerns
Hi, I have recently read your proposed ordinance concerning the placement of fliers on street poles, public phones
etc. I have been around the Lincoln music scene for the past six years both as a musician and supporter of local
music. With all due respect the music scene in Lincoln is already in trouble because of the closure of all but two all
age venues over the past years. If your proposed ordinance passes I am very afraid that it will be the straw the
breaks the camels back and you will have effectively started the beginning of the end for the Lincoln music scene.
My younger brother and his friends eat, sleep and breathe music and they love nothing more than going to local
shows. The way they find out about shows they want to see are mainly because of the fliers and posters they see up
downtown or from friends who have seen them(fliers) downtown then spread the word.
Even though fliers may not be

aesthetically pleasing, they do offer high school kids information for a safe, fun place to go on
the weekends. If nothing else I would ask you to consider who this oridance really effects.

Musicians doing what the love, but most importantly the kids in Lincoln. Thank you for your
time. Sincerely- Ben Francis

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/06/2006 09:03 AM

cc
bcc
Subject Fw: Gambling expansion

----- Forwarded by Tammy J Grammer/Notes on 02/06/2006 09:06 AM ----"Steve Ashby"
<ashbys@fsm.omhcoxmail.co
m>
02/06/2006 08:56 AM

To <council@lincoln.ne.gov>
cc
Subject Gambling expansion

Lincoln City Council,
I respectfully urge the Council to vote against expanded gambling in the city. The social expense is 70% costlier
the any purported revenue.
Thank you,
Steve Ashby
245 S 29th Street
Lincoln, NE 68150

"Jeremy Lackey"
<jeremyjlackey@netzero.com
>
02/06/2006 08:36 PM

To council@lincoln.ne.gov
cc
bcc
Subject

HI Coucil members, My name is Jeremy, and I think it is very unethical for the poor and middle class to forgo the
brunt of the increase when big business should be paying for their fare share because you hnow as well as I do they
use the majority of KWs. Remember you can always be voted out of office, so just worry about the real reason you
are in office as a public official. " The salvation of the state is the watchfulness of its' citizens." Thanks so much
for your time.

"Jodi Loos"
<jodi.loos@chelincoln.org>
02/07/2006 07:37 AM

To <everyone@lincoln.ne.gov>
cc
bcc
Subject Community Health Endowment Announces the Fifth Annual
Health
Challenge

2006 Annual Health Challenge
The Community Health Endowment of Lincoln (CHE) is sponsoring Lincoln's 5th
Annual Health Challenge.
The Health Challenge, a three-week incentive program, will be held March
5-25, 2006, to raise community awareness of healthy behaviors and
lifestyles. The concept is simple: residents of Lincoln and Lancaster
County participate in healthy activities, earn points, and become eligible
for thousands of great prizes including computers, bikes, trips, children's
activities, gift certificates, and much more!
Bruce Dart, Executive Director of the Lincoln-Lancaster County Health
Department says: "The Health Challenge is a fun way to encourage individuals
or families to consider making healthy choices and participate in healthy
activities. I plan to participate in the 1006 Health Challenge, and I
encourage all city/county employees and their families to participate as
well!"
The Health Challenge a simple and FREE way to emphasize healthy activities
and have fun while doing it! The Health Challenge is open to anyone age 3
and above who lives, goes to school or works in Lincoln or Lancaster County.
If you are interested in participating, please contact Jodi Loos, Health
Challenge Coordinator at jodi.loos@chelincoln.org to request a scorecard or
click on the following link to print out a scorecard CHElincoln.org. Click
on Health Challenge which will direct you to the scorecard. Scorecards will
be available at partner and sponsor locations in mid-February.
We hope you will join us in making Lincoln the healthiest community in the
nation! If you have any questions, contact CHE at 436-5516.
Sponsors for this year's event are: Valentino's, KLKN TV, Lincoln Journal
Star, US Bank, Cornhusker Bank and the Lancaster County Medical Society.
Partners include: Girl Scouts, City of Lincoln, KFRX, KFOR, KLMS, 95Rock,
Lincoln Public Schools, Human Services Federation, WorkWell, Inc., Russ's
Markets, Community Learning Centers, Lincoln Chamber of Commerce, Youth in
Action Center, Lincoln Children's Museum, YWCA, LIBA, Big Brothers, Big
Sisters, Boy Scouts of America and the YMCA.
Jodi Loos
Office Manager
Community Health Endowment of Lincoln
Phone: 436-5516
Fax: 436-4128
website: www.chelincoln.org
Jodi Loos
Office Manager

Community Health Endowment of Lincoln
Phone: 436-5516
Fax: 436-4128
website: www.chelincoln.org
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To droper@netinfo.ci.lincoln.ne.us@Notes,
tbabb@netinfo.ci.lincoln.ne.us@Notes
cc

02/06/2006 02:45 PM

bcc
Subject Fw: "flyer" ordinance?...

----- Forwarded by Tammy J Grammer/Notes on 02/06/2006 02:47 PM ----TBogenreif@ci.lincoln.ne.us
To "P.O.Pears" <info@popears.com>

02/06/2006 02:43 PM

cc Council@lincoln.ne.gov
Subject Re: "flyer" ordinance?...

Dear Mr. Jergensen: Your message has been received in the Council Office
and will be forwarded to Council Members and to the City Law Department for
a response. Thank-you.
Tammy J. Grammer
City Council Office
555 South 10th Street
Lincoln, NE 68508
Phone: 402-441-6867
Fax: 402-441-6533
e-mail: tgrammer@lincoln.ne.gov

"P.O.Pears"
<info@popears.com
>

To
<Council@lincoln.ne.gov>

02/06/2006 12:33
PM

cc
Subject
"flyer" ordinance?...

I am concerned about an ordinance regarding "flyers". Could somebody
please get back to me regarding the ordinance and it's potential
enforcement. Any information that you could give me would be very greatly
appreciated. Thank you for your time.

Bob Jergensen
Owner, P.O. Pears
476.8551

DO NOT REPLY to this InterLinc
<none@lincoln.ne.gov>

To General Council <council@lincoln.ne.gov>
cc
bcc

02/06/2006 10:26 AM

Subject InterLinc: Council Feedback

InterLinc: City Council Feedback for
General Council
Name:
Address:
City:

Kim McClintick
6017 S. 42nd St.
Lincoln, NE 68516

Phone:
Fax:
Email:

421-9620
travnkim@alltel.net

Comment or Question:
February 2, 2006
Bill Kostner
Manager, Risk Management Division
City of Lincoln
233 Building South 10th
Second Floor
Lincoln, NE 68508
Dear Mr. Kostner:
I am writing to express my concerns regarding the Coventry Healthcare medical
plan implemented by the City of Lincoln for its employees effective November
1, 2005. I feel the plan contains some specific medical exclusions that make
it sub-standard for participants who are affected by several relatively common
medical conditions.
I am speaking specifically of section 6.2.78 which reads, “Treatment for
mental retardation and disorders relating to: learning, motor skills,
communication, pervasive developmental conditions such as, but not limited to,
autism, feeding and eating disorders in infancy and early childhood.”
This is of a great concern to me, because I have a special needs child for
whom I will not be able to get any much needed physical, occupational or
speech therapy coverage under this plan. My two year old son Ryan has been
diagnosed with mental retardation, epilepsy, cerebral palsy and autism. He
will need life long treatment for his disabilities and these therapies are a
vital part of his ability to progress and develop.
What may appear to be on its face a reasonable exclusion of coverage is in
actuality affecting an inordinate number of families, both in the City and in
the Nation. Recent statistics from the Autism Society of America show that
approximately 1-1.5 million people in the United States have been diagnosed
with autism; it is the fastest growing developmental disability in the nation.
The National Dissemination Center for Children with Disabilities states there
are 500,000 Americans with cerebral palsy, which means that two of every 1,000
people have some form of the disorder. According to the University of
Alabama's Cognitive Development Lab, 0.9% of the US population is mentally

handicapped too.
I personally know of at least three other families in the
Police Department alone who are affected by these conditions.
I understand that the City of Lincoln has a responsibility to obtain the
highest quality healthcare at the lowest cost for its employees, and I support
that objective. I also understand that the costs for medical care have
skyrocketed over the past few years, and that organizations are taking
sometimes extreme measures in order to provide affordable insurance coverage.
However, I would ask that the City carefully review the medical plans chosen
to ensure that those plans do not discriminate against an inordinate number of
people. The financial burden of paying for these therapies out of pocket is
enormous and will cause hardships for my family and the others affected.
Specifically, I request that the City would review this year’s Coventry plan,
or at the very least give employees a different plan next November, 2006 that
would ensure adequate medical coverage for persons with the disabilities
discussed previously. Please be sure when selecting plan provisions that any
exclusions made would be limited to specific situations and not be written so
broadly as to be discriminatory to those individuals who suffer from mental
retardation, autism, feeding, eating, communication, motor skill and learning
disorders.
Sincerely,
Travis McClintick
Police Officer, City of Lincoln
Cc:

City Administrator
Chief of Police
City Council

"Star City Scene"
<info@starcityscene.com>
02/07/2006 12:32 PM

To council@lincoln.ne.gov, campjon@aol.com
cc
bcc
Subject Flyer Ordinance Comments

TO: Jon Camp and The Lincoln City Council,
I saw an article in today’s Lincoln Journal Star about the issue of
Flyers/Handbills and
holding the venues liable with littering fines for any that are found.
I understand from the article that there had already been a meeting about this
issue.
Unfortunately, I hadn’t heard anything about this issue until now, but have
some VERY
strong feelings about it, and I think that there are several issues that hadn’
t been
taken into consideration regarding this issue and would like to discuss it and
provide
some input.
First let me give you a little background. I run Starcityscene.com, an online
community
that covers and promotes the Lincoln, NE original music scene. We include
interviews
with local artists, reviews live shows, CD’s, and have a streaming radio
station of
Lincoln bands and provide forums for the bands and fans of Lincoln music to
discuss
issues.
Obviously bands are one of the many people who go out and put up flyers and
handbills
for their shows, so this is something that affects all of us in the local
music scene.
There is a lot of opportunity for improvement and clarification with this
ordinance.
- First off, how and why does a flyer that’s put up on a telephone poll or
light post or
whatever qualify as litter just because Jon Camp doesn’t like it.
- does this include Garage/Yard sale flyers that hang on telephone poles and
streetlights from one end of town to another and outnumber band flyers by
about 1000 to
1.
- What about when Wal-Mart, Target, any local restaurant, or any other
business send out
their teams to put flyers under windshield wipers of thousands of cars in
their parking
lots. Those are far more likely to end up flying around on the ground then
show posters
that are stapled or tape up downtown.

- There are many places downtown, restaurant, record retailers, coffee shops,
etc that
allow bands to put 4x5 handbills in their businesses. What happens when a
customer in
one of those places picks one up for something they want a reminder for, and
later
accidentally or intentionally drops it on the ground? How/why should the venue
be held
liable?
- Publications from The Reader, The City Weekly, and many others charge
businesses bands
to insert 8.5x11 inserts to advertise anything they want. Those inserts are
notorious
for falling out of the papers.
On my drive home from work everyday I must see a dozen plastic bags from Super
Saver,
Russ’ IGA, and other supermarkets or stores caught in tree branches flapping
in the
breeze. Are they liable for those?
If I were to thoughtlessly toss a Burger King cup out the window of my car
while driving
along (I never would) is Burger King responsible?
The concept of holding a venue, or a band, or a business liable for something
with their
name on it becoming litter, despite the fact that they had nothing to do with
it seems
incredibly short-sighted, and very poorly thought out.
It would appear that Jon Camp is thinking of no one but himself in the
proposal of this
ordinance, and is obviously looking to punish someone for something that
sticks in his
craw. He’s not on a “clean up litter” campaign, he just wants to punish
someone for
something he doesn’t like. The concept of punishing the venue, or the band,
the person
having the garage sale or the business owner that generated a flyer
advertising
something, is beyond ludicrous.
I'm not sure that anyone other than Jon Camp considers this a problem, but if
it is
considered to be a real issue, I personally would be very open to and
interested in
particpating in coming up with a logical and realistic solution to this
problem. Feel
free to contact me.
Tery Daly
6100 Vine St. Lincoln
402-466-7866 (after 5 pm)
http://www.starcityscene.com

"sdarnall"
<sdarnall@neb.rr.com>
02/07/2006 01:17 PM

To <campjon@aol.com>
cc <council@lincoln.ne.gov>
bcc
Subject flyer ordinance

Seriously??? We need a flyer ordinance???
Sounds silly to me...we can not have a rule for everything in this world...some day those who break the rules, in this
case those littering, need to take responsibility for their own actions. The only reason the bar would be punished is
because that is who could be found...they didn't litter.
Stephanie Darnall

To <campjon@aol.com>, <amcroy@lincoln.ne.gov>

"Larry Jablonski"
<larry.jablonski@nifa.org>

cc <Council@lincoln.ne.gov>

02/07/2006 03:36 PM

bcc
Subject RE: Time Warner is ripping off the public.....

What did you find out?

It’s a rip off……

How about getting some competition to bid against this Time Warner monopoly?

Larry J.

From:Larry Jablonski
Sent: Tuesday, December 27, 2005 1:39 PM
To: 'campjon@aol.com'; 'amcroy@lincoln.ne.gov'
Cc: 'Council@lincoln.ne.gov'
Subject: Time Warner is ripping off the public.....

Please forward this note to the City Council Members
and especially those on the Cable Franchise Negotiation
Committee.

Hello:

I recently purchase a High Definition Television.

I had Time Warner come out and install a high definition card in my set.

After installation I realized that I was only getting 4 local channels in high
definition
( Etv, NBC, CBS, ABC)

I called Time Warner and said “Hey I pay for ESPN, why am I not getting ESPN in
High Definition”?

They told me I have to pay another $6.95 per month to get ESPN high definition.

I told them I am already paying for ESPN.

They said if I want ESPN in high definition it is another price tier up and would
cost me more money.

This is a total rip off…..If we pay for a cable channel, then we should get it in high
definition. if it is offered.

Bottom line is that I am paying extra to get the ESPN channel, but I cannot get it in

high definition unless I pay $6.95 more per month.

Time Warner has a monopoly and is taking advantage of the consumer…..

It is time to bring in competition and make them treat us fairly.

Please take action.

Larry Jablonski

Thomas Lorenz
<tlorenz@pershingcenter.com
>
02/07/2006 04:56 PM

To anne@artscene.org, "contact"@knickerbockers.net,
rockmusicforyou@yahoo.com, dsiedell1@unl.edu,
"gm"@kzum.org, luna@kibz.com,
cc
bcc
Subject Response to Star City Scene

Tery Daly - Star City Scene,
Outrage much to strong of a reaction to this suggested ordinance change.
Outrage is an appropriate response that we as venue operators should
have toward our peers who ignore the existing ordinances and rules that
the City has established. I understand the frustration and concern that
anyone, property owners and general citizens would have toward the
practice of blanketing posts and other public surfaces with handbills
and posters for upcoming event. Jon Camps ordinance change, while not
perfect, conveyed to me and it should convey to others in the industry
the need for us to self police and express through peer pressure the
need to follow the rules already established regarding the placement,
distribution and after the event clean up of our promotional messages.
We can't continue to condone "gorilla style" marketing practices that
deface light poles, telephone poles, fences and sidewalks. Tape residue
and 500 staples left in every telephone pole is not a responsible way
for us to promote our businesses. This spirit of the ordinance change is
not aimed at McDonalds trash bags or yard sale signs, although those are
legitimate concerns. The ordinance change is aimed at a few bars and
clubs that ignore common decorum and repeatedly choose to oversaturate
an area with fliers advertising upcoming bands at their establishments.
We can argue and point out difficulties with the ordinance all day long.
We can complain that it doesn't treat everyone fairly, but we can't hide
behind the fact that the business of promoting bands and events has left
some areas of our city a mess. We need to start by finding a solution to
the problem and encouraging more organized and legal forums and location
for the posting of our upcoming event's messages. We need to show that
we are responsible after the event by removing those promotional pieces
from the kiosks and billboards where we posted the material originally.
One of my main points of discussion at City Council on Monday was that
we as venue owners and operators can't alway control who makes and
distributes material pertaining to an upcoming concert or show at our
venue. We can control our communication with those acts and our reaction
to the community when we find that our client or patrons have
inappropriately posted or discarded promotional material tied to our
events. We can and should be concerned about how our neighborhood look
and by showing the community we can self monitor and that we care, then
we won't be faced with ordinances that seem unfair but are actually
reasonable responses to a situation that has not gotten better over time.
Tery, I implore you to re frame the discussion to one of positive
suggestions and pledges by venues to refrain from ignoring the current
city ordinances prohibiting placing advertising on light poles, phone
poles, unauthorized fences and public spaces. Let's suggest solutions
for where we can build kiosks or message boards where our messages can
be posted. I don't suggest we advertise less, I suggest we find ways to
advertise within the rules established by the city and in ways that

don't offend the very persons we hope to convince to patronize our
venues by their attendance at our events. Jon isn't the bad guy for
suggesting this change, we are culpable for allowing this situation to
continue to escalate to the point where this kind of legislation makes
sense to some as a method to cope with a situation that detracts from
the aesthetic environment of our city.
Tom Lorenz
General Manager / Pershing Center

Shawn T
<rockmusicforyou@yahoo.co
m>
02/07/2006 05:28 PM

To Thomas Lorenz <tlorenz@pershingcenter.com>
cc council@lincoln.ne.gov, campjon@aol.com
bcc
Subject New Ordinance for fliers being proposed.

When it comes to venues, that isn't where the problem
is. It is among promoters, bands, and street teams.
The only place our venue fliers is in the venue, in
approved locations on campus bulletin boards, the
kiosks that the downtown association hangs, and record
stores. For us that equals 13 (fliers) locations. We
have approximately 80 bands a month at our venue. Each
band averages four members. With the new ordinance
that makes me responsible for approximately 320 people
every month who may put up a flier that I disapprove
of. That doesn't include promoters and friends of the
bands. I don't see how I can control what takes place
outside of the venue. There all ready is a law in
place against plastering fliers. Enforce the law and
don't put the blame where it doesn't belong.
Knickerbockers
Shawn Tyrrell
Chris Kelley
901 O St.
Lincoln, Ne. 68508
ph. (402)476-6865
fx. (402)420-2787
www.knickerbockers.net
__________________________________________________
Do You Yahoo!?
Tired of spam? Yahoo! Mail has the best spam protection around
http://mail.yahoo.com

PartyDogz
<jrothgeb@partydogz.com>
02/07/2006 05:35 PM

To Thomas Lorenz <tlorenz@pershingcenter.com>,
anne@artscene.org, contact@knickerbockers.net,
rockmusicforyou@yahoo.com, dsiedell1@unl.edu,
cc
bcc
Subject Re: Response to Star City Scene

Well said Thomas,
When I first read the original post I was very frustrated at the fact that Jon Camp would consider
penalties for the venue when a band hangs it's flyers. Then as I sat and really looked at what the
problem is I really have to agree with Thomas Lorenze from The Pershing Center.
There are certain establishments out there that hang posters on their walls/fences every week and
they should be able to do that since it is their property. Some of these locations even take it a
step further and take down their old posters when they put up new ones. This is being
responsible unlike many others.
To fight this thing with the defense that one should have the right to hang flyers where they want
seems rather radical and juvenile. Then again, my guess is that the bands that are doing this stuff
is most likely the more radical and juvenile bands/bars ar! ound town.
The days are over in Lincoln, NE when you just open your doors and put out some flyers and
think you are going to pack your location. There are just too many bars and too many options
for it to be that easy any more.
If there is a law that says you can't hang your flyers on public places then follow the law. If you
don't like the law then take the same energy you use posting your flyers and try to make a
difference.
I have a feeling that Jon Camp may be looking for the venues to police themselves a little bit
more with this ordinance. What he may be looking to accomplish is that the venue will not bring
in bands that do this type of advertising therefore the bands will quit doing it.
One of the best things that Mr. Lorenz mentioned is the self policing aspect of it all. If you can
take the time to hang up the po! sters before the event then why not take the time to rip them
down?
The property these posters are being put on belongs to someone else. Most of us would not want
these posters taped to our homes, cars or businesses so why would you think you can do it to
others.
Now at the same time as I read the article in the JS I was thinking...hmmmm, I wonder if the city
council will refrain from handing out flyers or pamphlets while campaigning? What if you hand

someone the flyer and they toss it to the ground outside of Memorial Stadium? I feel this is the
same thing and if the City Council wants to police others then they should consider themselves
along with others that run for office.
It kinda falls into the same category as the National Do Not Call List. For the life of me I can't
understand how our gov't can tell a business they can't make prospecting calls but y! et allow the
politicians to make campaigning and fundraising calls.
So I ask this of the City Council..."do unto others as you would do unto yourself".
Jeff Rothgeb
PartyDogz.com
Thomas Lorenz <tlorenz@pershingcenter.com> wrote:
Tery Daly - Star City Scene,
Outrage much to strong of a reaction to this suggested ordinance change.
Outrage is an appropriate response that we as venue operators should
have toward our peers who ignore the existing ordinances and rules that
the City has established. I understand the frustration and concern that
anyone, property owners and general citizens would have toward the
practice of blanketing posts and other public surfaces with handbills
and posters for upcoming ! event. Jon Camps ordinance change, while not
perfect, conveyed to me and it should convey to others in the industry
the need for us to self police and express through peer pressure the
need to follow the rules already established regarding the placement,
distribution and after the event clean up of our promotional messages.
We can't continue to condone "gorilla style" marketing practices that
deface light poles, telephone poles, fences and sidewalks. Tape residue
and 500 staples left in every telephone pole is not a responsible way
for us to promote our businesses. This spirit of the ordinance change is
not aimed at McDonalds trash bags or yard sale signs, although those are
legitimate concerns. The ordinance change is aimed at a few bars and
clubs that ignore common decorum and repeatedly choose to oversaturate
an area with fliers advertising upcoming bands at their establishments.
We can argue and point out difficulties w! ith the ordinance all day long.
We can complain that it doesn't treat everyone fairly, but we can't hide
behind the fact that the business of promoting bands and events has left
some areas of our city a mess. We need to start by finding a solution to
the problem and encouraging more organized and legal forums and location
for the posting of our upcoming event's messages. We need to show that
we are responsible after the event by removing those promotional pieces
from the kiosks and billboards where we posted the material originally.

One of my main points of discussion at City Council on Monday was that
we as venue owners and operators can't alway control who makes and
distributes material pertaining to an upcoming concert or show at our
venue. We can control our communication with those acts and our reaction
to the community when we find that our client or patrons have
inappropriately posted or discarded promotional material ti! ed to our
events. We can and should be concerned about how our neighborhood look
and by showing the community we can self monitor and that we care, then
we won't be faced with ordinances that seem unfair but are actually
reasonable responses to a situation that has not gotten better over time.
Tery, I implore you to re frame the discussion to one of positive
suggestions and pledges by venues to refrain from ignoring the current
city ordinances prohibiting placing advertising on light poles, phone
poles, unauthorized fences and public spaces. Let's suggest solutions
for where we can build kiosks or message boards where our messages can
be posted. I don't suggest we advertise less, I suggest we find ways to
advertise within the rules established by the city and in ways that
don't offend the very persons we hope to convince to patronize our
venues by their attendance at our events. Jon isn't the bad guy for
suggesting this chang! e, we are culpable for allowing this situation to
continue to escalate to the point where this kind of legislation makes
sense to some as a method to cope with a situation that detracts from
the aesthetic environment of our city.
Tom Lorenz
General Manager / Pershing Center
Thomas Lorenz <tlorenz@pershingcenter.com> wrote: Tery Daly - Star City Scene,
Outrage much to strong of a reaction to this suggested ordinance change.
Outrage is an appropriate response that we as venue operators should
have toward our peers who ignore the existing ordinances and rules that
the City has established. I understand the frustration and concern that
anyone, property owners and general citizens would have toward the
practice of blanketing posts and other public surfaces with handbills
and posters for upcomi! ng event. Jon Camps ordinance change, while not
perfect, conveyed to me and it should convey to others in the industry
the need for us to self police and express through peer pressure the
need to follow the rules already established regarding the placement,
distribution and after the event clean up of our promotional messages.
We can't continue to condone "gorilla style" marketing practices that
deface light poles, telephone poles, fences and sidewalks. Tape residue
and 500 staples left in every telephone pole is not a responsible way
for us to promote our businesses. This spirit of the ordinance change is

not aimed at McDonalds trash bags or yard sale signs, although those are
legitimate concerns. The ordinance change is aimed at a few bars and
clubs that ignore common decorum and repeatedly choose to oversaturate
an area with fliers advertising upcoming bands at their establishments.
We can argue and point out difficulties w! ith the ordinance all day long.
We can complain that it doesn't treat everyone fairly, but we can't hide
behind the fact that the business of promoting bands and events has left
some areas of our city a mess. We need to start by finding a solution to
the problem and encouraging more organized and legal forums and location
for the posting of our upcoming event's messages. We need to show that
we are responsible after the event by removing those promotional pieces
from the kiosks and billboards where we posted the material originally.
One of my main points of discussion at City Council on Monday was that
we as venue owners and operators can't alway control who makes and
distributes material pertaining to an upcoming concert or show at our
venue. We can control our communication with those acts and our reaction
to the community when we find that our client or patrons have
inappropriately posted or discarded promotional material ti! ed to our
events. We can and should be concerned about how our neighborhood look
and by showing the community we can self monitor and that we care, then
we won't be faced with ordinances that seem unfair but are actually
reasonable responses to a situation that has not gotten better over time.
Tery, I implore you to re frame the discussion to one of positive
suggestions and pledges by venues to refrain from ignoring the current
city ordinances prohibiting placing advertising on light poles, phone
poles, unauthorized fences and public spaces. Let's suggest solutions
for where we can build kiosks or message boards where our messages can
be posted. I don't suggest we advertise less, I suggest we find ways to
advertise within the rules established by the city and in ways that
don't offend the very persons we hope to convince to patronize our
venues by their attendance at our events. Jon isn't the bad guy for
suggesting this chang! e, we are culpable for allowing this situation to
continue to escalate to the point where this kind of legislation makes
sense to some as a method to cope with a situation that detracts from
the aesthetic environment of our city.
Tom Lorenz
General Manager / Pershing Center

Thomas Lorenz
<tlorenz@pershingcenter.com
>
02/08/2006 07:29 AM

To PartyDogz <jrothgeb@partydogz.com>
cc anne@artscene.org, contact@knickerbockers.net,
rockmusicforyou@yahoo.com, dsiedell1@unl.edu,
gm@kzum.org, luna@kibz.com, highlucynation@gmail.com,
bcc
Subject Re: Response to Star City Scene

Thanks, one other note from the discussion at the City Council on Monday. The subject of
campaign literature came up and City Attorney Dana Roper explained that campaign material
falls under a different category than the advertising we all do. He explained that political
campaign speech and literature have more constitutional protections and so the rules for that type
of material are essentially more lenient. Now if we can just get candidates to sponsor an
upcoming band performance....
Tom
PartyDogz wrote:
Well said Thomas,
When I first read the original post I was very frustrated at the fact that Jon Camp would consider
penalties for the venue when a band hangs it's flyers. Then as I sat and really looked at what the
problem is I really have to agree with Thomas Lorenze from The Pershing Center.
There are certain establishments out there that hang posters on their walls/fences every week and
they should be able to do that since it is their property. Some of these locations even take it a
step further and take down their old posters when they put up new ones. This is being
responsible unlike many others.
To fight this thing with the defense that one should have the right to hang flyers where they want
seems rather radical and juvenile. Then again, my guess is that the bands that are doing this stuff
is most likely the more radical and juvenile bands/bars ar! ound town.
The days are over in Lincoln, NE when you just open your doors and put out some flyers and
think you are going to pack your location. There are just too many bars and too many options
for it to be that easy any more.
If there is a law that says you can't hang your flyers on public places then follow the law. If you
don't like the law then take the same energy you use posting your flyers and try to make a
difference.
I have a feeling that Jon Camp may be looking for the venues to police themselves a little bit
more with this ordinance. What he may be looking to accomplish is that the venue will not bring
in bands that do this type of advertising therefore the bands will quit doing it.
One of the best things that Mr. Lorenz mentioned is the self policing aspect of it all. If you can
take the time to hang up the po! sters before the event then why not take the time to rip them

down?
The property these posters are being put on belongs to someone else. Most of us would not want
these posters taped to our homes, cars or businesses so why would you think you can do it to
others.
Now at the same time as I read the article in the JS I was thinking...hmmmm, I wonder if the city
council will refrain from handing out flyers or pamphlets while campaigning? What if you hand
someone the flyer and they toss it to the ground outside of Memorial Stadium? I feel this is the
same thing and if the City Council wants to police others then they should consider themselves
along with others that run for office.
It kinda falls into the same category as the National Do Not Call List. For the life of me I can't
understand how our gov't can tell a business they can't make prospecting calls but y! et allow the
politicians to make campaigning and fundraising calls.
So I ask this of the City Council..."do unto others as you would do unto yourself".
Jeff Rothgeb
PartyDogz.com
Thomas Lorenz <tlorenz@pershingcenter.com> wrote:
Tery Daly - Star City Scene,
Outrage much to strong of a reaction to this suggested ordinance change.
Outrage is an appropriate response that we as venue operators should
have toward our peers who ignore the existing ordinances and rules that
the City has established. I understand the frustration and concern that
anyone, property owners and general citizens would have toward the
practice of blanketing posts and other public surfaces with handbills
and posters for upcoming ! event. Jon Camps ordinance change, while not
perfect, conveyed to me and it should convey to others in the industry
the need for us to self police and express through peer pressure the
need to follow the rules already established regarding the placement,
distribution and after the event clean up of our promotional messages.
We can't continue to condone "gorilla style" marketing practices that
deface light poles, telephone poles, fences and sidewalks. Tape residue
and 500 staples left in every telephone pole is not a responsible way
for us to promote our businesses. This spirit of the ordinance change is
not aimed at McDonalds trash bags or yard sale signs, although those are
legitimate concerns. The ordinance change is aimed at a few bars and
clubs that ignore common decorum and repeatedly choose to oversaturate
an area with fliers advertising upcoming bands at their establishments.
We can argue and point out difficulties w! ith the ordinance all day long.

We can complain that it doesn't treat everyone fairly, but we can't hide
behind the fact that the business of promoting bands and events has left
some areas of our city a mess. We need to start by finding a solution to
the problem and encouraging more organized and legal forums and location
for the posting of our upcoming event's messages. We need to show that
we are responsible after the event by removing those promotional pieces
from the kiosks and billboards where we posted the material originally.
One of my main points of discussion at City Council on Monday was that
we as venue owners and operators can't alway control who makes and
distributes material pertaining to an upcoming concert or show at our
venue. We can control our communication with those acts and our reaction
to the community when we find that our client or patrons have
inappropriately posted or discarded promotional material ti! ed to our
events. We can and should be concerned about how our neighborhood look
and by showing the community we can self monitor and that we care, then
we won't be faced with ordinances that seem unfair but are actually
reasonable responses to a situation that has not gotten better over time.
Tery, I implore you to re frame the discussion to one of positive
suggestions and pledges by venues to refrain from ignoring the current
city ordinances prohibiting placing advertising on light poles, phone
poles, unauthorized fences and public spaces. Let's suggest solutions
for where we can build kiosks or message boards where our messages can
be posted. I don't suggest we advertise less, I suggest we find ways to
advertise within the rules established by the city and in ways that
don't offend the very persons we hope to convince to patronize our
venues by their attendance at our events. Jon isn't the bad guy for
suggesting this chang! e, we are culpable for allowing this situation to
continue to escalate to the point where this kind of legislation makes
sense to some as a method to cope with a situation that detracts from
the aesthetic environment of our city.
Tom Lorenz
General Manager / Pershing Center
Thomas Lorenz <tlorenz@pershingcenter.com> wrote: Tery Daly - Star City Scene,
Outrage much to strong of a reaction to this suggested ordinance change.
Outrage is an appropriate response that we as venue operators should
have toward our peers who ignore the existing ordinances and rules that
the City has established. I understand the frustration and concern that
anyone, property owners and general citizens would have toward the
practice of blanketing posts and other public surfaces with handbills
and posters for upcomi! ng event. Jon Camps ordinance change, while not
perfect, conveyed to me and it should convey to others in the industry

the need for us to self police and express through peer pressure the
need to follow the rules already established regarding the placement,
distribution and after the event clean up of our promotional messages.
We can't continue to condone "gorilla style" marketing practices that
deface light poles, telephone poles, fences and sidewalks. Tape residue
and 500 staples left in every telephone pole is not a responsible way
for us to promote our businesses. This spirit of the ordinance change is
not aimed at McDonalds trash bags or yard sale signs, although those are
legitimate concerns. The ordinance change is aimed at a few bars and
clubs that ignore common decorum and repeatedly choose to oversaturate
an area with fliers advertising upcoming bands at their establishments.
We can argue and point out difficulties w! ith the ordinance all day long.
We can complain that it doesn't treat everyone fairly, but we can't hide
behind the fact that the business of promoting bands and events has left
some areas of our city a mess. We need to start by finding a solution to
the problem and encouraging more organized and legal forums and location
for the posting of our upcoming event's messages. We need to show that
we are responsible after the event by removing those promotional pieces
from the kiosks and billboards where we posted the material originally.
One of my main points of discussion at City Council on Monday was that
we as venue owners and operators can't alway control who makes and
distributes material pertaining to an upcoming concert or show at our
venue. We can control our communication with those acts and our reaction
to the community when we find that our client or patrons have
inappropriately posted or discarded promotional material ti! ed to our
events. We can and should be concerned about how our neighborhood look
and by showing the community we can self monitor and that we care, then
we won't be faced with ordinances that seem unfair but are actually
reasonable responses to a situation that has not gotten better over time.
Tery, I implore you to re frame the discussion to one of positive
suggestions and pledges by venues to refrain from ignoring the current
city ordinances prohibiting placing advertising on light poles, phone
poles, unauthorized fences and public spaces. Let's suggest solutions
for where we can build kiosks or message boards where our messages can
be posted. I don't suggest we advertise less, I suggest we find ways to
advertise within the rules established by the city and in ways that
don't offend the very persons we hope to convince to patronize our
venues by their attendance at our events. Jon isn't the bad guy for
suggesting this chang! e, we are culpable for allowing this situation to
continue to escalate to the point where this kind of legislation makes
sense to some as a method to cope with a situation that detracts from
the aesthetic environment of our city.

Tom Lorenz
General Manager / Pershing Center

"Mike Fitzgerald"
<mfitzgerald@necattlemen.or
g>
02/08/2006 08:12 AM

To <tgrammer@lincoln.ne.gov>
cc
bcc
Subject Litter Ordinance

Feb. 8, 2006

City Council Members,
Iam writing in opposition to the proposed litter ordinance amendment as currently presented. Iamfor minimizing
litter in Lincoln, but this proposal seems to have many unanswered questions. I would ask that you vote to at least
table the idea so further input and clarification can be obtained.
Thank you for all you do.
Mike Fitzgerald
3794 H St.

Tammy J Grammer /Notes

To CouncilPacket/Notes@Notes

02/06/2006 01:08 PM

cc
bcc
Subject Fw: Editorial - Time to move on city plan for wireless Web

----- Forwarded by Tammy J Grammer/Notes on 02/06/2006 01:11 PM ----"J.R. Brown"
<jrbrown3@hotmail.com>
02/06/2006 11:07 AM

To <gwinters@journalstar.com>, <sthomas@journalstar.com>,
<krutledge@journalstar.com>, <bjohnston@journalstar.com>
cc <council@lincoln.ne.gov>, <mayor@lincoln.ne.gov>,
<brownforcouncil@hotmail.com>
Subject Re: Editorial - Time to move on city plan for wireless Web

After reading the editorial "Time to move on city plan for wireless Web",
http://www.journalstar.com/articles/2006/02/05/editorial_main/doc43e54b6560bab766990735.tx
t

I was excited to find that something I've been whispering to government officials,
colleagues, and business groups had finally came to the forefront and hopefully in result will be
taken with a stronger consideration.

For the past several years, I've been promoting expanded technology use in our community. The
below e-mail and attached letter I sent in 2005 which outlined a integrated
re-development/technology strategy that I envisioned to promote our downtown as a
high-technology business/citizen center. It's a win/win situation for businesses, customers,
citizens, and government.

I'm glad you have brought the issue to light, and I hope it serves as a wake-up call to
re-development design efforts underway and to the future.

Kind Regards,

J.R. Brown

5501 Rockford Drive
Lincoln, NE 68521 (Currently deployed in Operation Iraqi Freedom)
http://www.JRBrown.org

> From: jrbrown3@hotmail.com
> To: kmorgan@lincoln.ne.gov
> CC: Council@Lincoln.NE.Gov; Mayor@Lincoln.NE.Gov
> Subject: Technology and the Downtown Master Plan
> Date: Wed, 15 Jun 2005 16:33:20 -0500
>
> Dear Mr. Morgan,
>
> I was told by City Planning staff that you were ultimately responsible for
> the work that is being done on the Downtown Master Plan. I'd appreciate it
> if you would read my attached letter and pass it on to the rest of the
> Downtown Master Plan committee. If you have any problems viewing it, please
> let me know and I can provide you a hard copy.
>
> Thank You.
>
> J.R. Brown
> 5501 Rockford Drive
> Lincoln, NE 68521
> (402) 617-0493
> jrbrown3@hotmail.com
>
>
> NOTE: The attached file is saved in Adobe Acrobat PDF format, if you have
> any problems viewing the document please visit
> http://www.adobe.com/products/acrobat/readstep2.html to download a free
> viewer.
>

